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Demographics Overview

Respondent Profile

Total Sample 752 completes
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Demographics Overview

RespondentProfile

Total Sample 752 completes
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Demographics Overview

RespondentProfile

A 46 percent of households earn between eIl SEliplfe e ERIm e

(0-5001 NAD)
A Only 5 percent households earn more than 30, 000 NAD
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Audience Research: Radio

Respondent Profile Radio Listeners

Total Sample 752 completes

Khomas Other Region

346 406
436 316 278 286 188
58% 42% 37%  36%  27% (46%) (54%)

Jime per week on Radip Mode of Listening to Radio
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Audience Research: Radio
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Frequently watched Please select which of these stations you listen frequently:
Favourite channelWhich of these is your favourite station? Or the station you listen most often?
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Audience Research: Radio

Which Radio Station is your favourite and why is it your favourite station

Omulunga radio Radio Wave

NBC National Radio Radio Energy Fresh FM NBC Oshiwambo

()
()
‘ Latestmusic and news ‘
They play reallgool

They playgospelon
They just don't stick to music

Sundays
local butinternational
too plus | like the&lh O 1

other radio services. Ang It's diversity
above they are more It inspiresme Theiradvertisements
Because ofnorning weekly countdown
Shares current
They always have

informativeand educative [ e e vl [
| love the morning show | =iilalellale=lal=lg =gle)
happeningsand shares | Because the play good
interesting discussions

The fact that itsn English Offersawesome music from 6-9 am other educational
motivations music that feeds my
It always talk about the

| like it for improving my

English proficiency and updatesme about . _ programs

ENgIsh proficient the news Their good morning soul. They don't do much
1 e ihesiesione e newspapers wraip is | RISV ey - Live presenters and good  talking but yvhen they

of thepresenters Theirmorning showis just on point to not like by Maldini music been played that R2 Z A infQ@ativ® S NJEcurrent and relevant
alwayson pointplus it. The entire crew is jusi takes out my stress | entertaining and straight =~ issueand it always give

Because of the Sunda to the point a hit onwhat is on the

newspaper

[ s kel - they support local music the definition of
hour entertainment early morningspiritual
section

Oshiwambo is mfirst
language So |
understandit very well. |
lovetheir programs

M SElRIEENEE - Themusicthey play and They give of an
relatemore to their the topicsthey bring up ~ awesomevibe, love their
contents compared to morning show

Niceprograms. Good
music.Informative

Favourite channelVhich of these is your favourite station? Or the station you listen most often?
Reasons favourite channé&\thy is '[Radio Station X]' your favourite station? Mention one thing that you like most about it.
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Audience Research: Radio

Which Radio Station is your favourite and why is it your favourite station

NBC Nama/Damara Channel 7 / Kanaal 7 NBC Afrikaans Radio KCR / Base FM

It haseducation programlts
gives ustrengthto get up.
Motivatesu

My native languagend
informative to my community

Up to dateprograms, programs|
for all age groupsind subject
matter that deals withday to

[ EVASSIES

Themorning prayerand

scripture readingand the
informative programs that are
hosted

www.nbc.na

Newscontent

Because channel seven can
uplift one's spirit | love to listen
to the word of god and each
time it help me grow in my
Christian walk

+ SNE Ay 2Ny &idk

creating the platformfor the

community toexpress their
views

Any news or message via NB
Afrikaans radio is alwayslear

Diversity They deal with stuff
that people will think is for "old
people" but they give people
the opportunity to form part of
the show. E.g. thesé jou s&
program that Sharifa and
Denver used to host, is just
fantastic They allow
interaction between radio and

Topics of discussions are on
point we get tointeract

Real issueare spoken there

each day
More news

Entertainment




Audience Research: Radio
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Presence through - AMG 8 AMC 9 AMC 10 AMG 11 AMC 12 PMc 1 PMg 2 PMc 3 PMc

the day: 8 AM 9 AM 10 AM 11 AM 12 PM 1PM 2PM 3 PM 4 PM

TV

Presence

Social Media

Radio

Activities
performed when
at home

Household Chores

v Represents the top activities performed wreekdaysduring the respective time slots while the television is o ﬁ

v Represents the top activities performed areekendduring the respective time slots while the television is on *

www.nbc.na



Demographics Overview
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Presence through 4 puc 5 PMc 6 PMc 7 PMc 8 PMc 10PMc 11 PMc
the day: 5PM 6 PM 7PM 8 PM 9PM 11PM  Midnight

Presence

Social Media

Radio

Activities
performed when
at home

Household Chores

v Represents the top activities performed wreekdaysduring the respective time slots while the television is o ﬁ

v Represents the top activities performed areekendduring the respective time slots while the television is on *
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Audience Research: Radio

Radio Stations tuned in to and the type of programs listened to WHEEKDAY&op 4 slots)

7 AM¢ 7:30 AM

7:30 AM¢ 8 AM

Radio Station

7

nheafrikaansradio  nbeofjiherero kosmosradio

T coshlwambofreshfm
_radiowave  +.

nbenama/damara roeseny
nbenationalradio

\

nbenationalradio frgslhbfgl o

nhenama/damara, radioenergyieie

.nberukavango
nbcafril(aagsradior'adlowave

nheotjiherero kosmosradio

Programs

7

music morningshows

radiostationname

\

currentaffairs/announcements—

unalmipmumlrs \mms.’li\tx

morningshows
ne




Audience Research: Radio

Radio Stations tuned in to and the type of programs listened toWEEKDAY&op 4 slots)

5 PM¢ 5:30 PM

5:30 AM¢g 6 PM

www.nbc.na
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freShfmnbcafrikaansradio
fn @ nheotjiherero L hasefm .
nbenationalradio e
nbeoshiwambo
kosmosradio radioenergy )

nheafrikaansradio nhenationalradio
nbeoshiwambd

freshim

nbenama/damara

radiowave

Programs

( )

interviews/{alkshows

whateverisplayingwhentuned-in
sports general

e correntaffairs/announcements

WS

currentaffalrs/ announcements v

i g @ v
whateverisplayingwhentuned-in
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Audience Research: Desired Programs on

‘Local News’ and ‘Music’ are the most popular type of programs listened to on the radio; However, listeners
desire to listen to more of ‘Educational’ programs

Type of Programs —

Currently listened and Desired

Music

Local News
International News
Comedy/Jokes
Story telling
Celebrity talks
Sports commentary
Radio Drama Series
Movie reviews

Other

0%

Currently Listened Programs

32%
30%
28%
21%
10%
11%
20% 40%

42%

56%

60%

83%

80%

80%

100%

Desired Programs

Educational Programs |
Interviews/Talk Shows
Infotainment

Current Affairs/fannouncements
News

Music

General

Sports

About Nation Economics
Health and Lifestyle
Nothing to add

Drama

Religious

Technology News/Talks

Stories

0%

5%
5%
4%
3%
3%

5%

9%
9%

8%

7%
7%
7%

10%

12%
11%

15% 20%

23%
15%

25%
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Audience Research: TV

Respondent Profile TV Viewers

Total Sample 752 completes

Khomas Other Region

353 399

414 338
55% 45% (47%) (53%)

Time per week on T\ =5 Mode of receiving TV Signal

More than 4
d hours 30%
@ 3¢ 4 hours C o 15% 18% 12% -
0

2¢3hours f 10% 0% 1% 3%

m1¢2 hours -109% NBC DTT DecodeDSTV Decoder GoTV Decoder NBC Analogue NBC DTT/DSTVNBC DTT/GoTV Mobile Device Desktop/Laptop
Decoder Decoder
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Number of TV sets 100% Where do they watch TV?

ﬁél% None
50%
One 10% 8% 1% 4%

Two 0% - r r r r
TR G (e Own homevia TV h @i K S NJ LIS NE 2 @unzonte 2ia’ S TV at Restaurant / TV at
set(s) ERAATIS)) another device Coffee shop Bar/Club/Shebeen
(Computer/Cell
phone)
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Audience Research: TV

TV Channels viewed and the type of programs watchedVdBEEKDAY&op 6 slots)

Time Slot TV Channels
p

) ( )

kyknet oneafricatelevision
7 PM¢ 7:30 PM sopasort Bletm 3 il:cS Sitcoms/soaﬁs/tvseries
© zeewor ld

news/currentaffairs

ionalgeograph

entertainment
news/currentaffairs
mtmalplanei o — P
mnel wuzy sports
7:30 PMc 8 PM g .

oneafmcatelewsmn rmg — sahc

e mh bcs e sitcoms/soaps/tvseries

www.nbc.na



Audience Research: TV

TV Channels viewed and the type of programs watchedW\dBEEKDAYop 6 slots)

8 PM¢ 8:30 PM

8:30 PMq 9 PM

TV Channels

news/currentatfairs
sports
news/ currentaffalrs

anythingingene

movies




Audience Research: TV

TV Channels viewed and the type of programs watchedWwBEKDAY&op 6 slots)

9 PM¢ 9:30 PM

9:30 PMq 10 PM

www.nbc.na

TV Channels

( )

cartoonnetwork
oneafricatelevision

entertainment nlckeludeun
bbe etv n oty nb 1Ith5

studlmmwersal supersportl
zeeworld 1D b 3

m-net
zeeworld

mtV telemundo

studiouniversal
d]smve[‘ychanne ] afromusicehannel

oneaﬁ'{catelewsmn alricamagic  trace

gotv n CZ bhe kylmet
superspoﬁl
ﬂm su ersport
entertainment
nationalgeographic n

Programs

( )

sitcoms/soaps/tvseries

cartoun/Jidsshos

s ainogenerd

...... . SpOPtS [
MOVIES




