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Å Both Males and Females 
Å Age ς 16+ year olds 
Å Radio Listeners and TV Viewers 

Respondent Profile 
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Total Sample : 752 completes 

Khomas Other Regions 

361 391 

(48%) (52%) 

271 271 210 

36% 36% 28% 

16-24 25-30 30+ 

406 346 

54% 46% 

Males Females 

Demographics Overview  
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Total Sample : 752 completes 
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15, 001 ς 20, 000 
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More than 30, 000
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Household Income 

Å 46 percent of households earn between 
      (0-5001 NAD) 

Å Only 5 percent households earn more than 30, 000 NAD 

Demographics Overview  



Respondent Profile ς Radio Listeners 
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Total Sample : 752 completes 

Khomas Other Regions 

346 406 

(46%) (54%) 
278 286 188 

37% 36% 27% 

16-24 25-30 30+ 

436 316 

58% 42% 

Males Females 

26% 

13% 

12% 

28% 

21% 

Time per week on Radio 

More than 4 hours 3 ς 4 hours 

2 ς 3 hours 1 ς 2 hours 

45% 
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Audience Research: Radio 



65% 

39% 38% 
34% 

25% 25% 23% 
14% 12% 12% 12% 11% 9% 

20% 19% 
15% 

6% 3% 
8% 

3% 2% 1% 4% 4% 6% 1% 

Frequently heard stations

Favourite or Most heard station

Frequently watched : Please select which of these stations you listen frequently: 
Favourite channel : Which of these is your favourite station? Or the station you listen most often? 

ΨCǊŜǉǳŜƴǘƭȅ ƘŜŀǊŘΩ ҈ ŀƎŜ ƛǎ ǇǊƛƳŀǊƛƭȅ 
ŘǊƛǾŜƴ ōȅ ƭƛǎǘŜƴŜǊǎ ŦǊƻƳ ΨƻǘƘŜǊ 
ǊŜƎƛƻƴǎΩ όǘƘƻǎŜ ƴƻǘ ŦǊƻƳ YƘƻƳŀǎύ 

Spontaneous recall is 
primarily driven by 
ΨCŜƳŀƭŜǎΩ  

ΨCǊŜǉǳŜƴǘƭȅ ƘŜŀǊŘΩ ҈ ŀƎŜ ƛǎ 
primarily driven by 
ΨCŜƳŀƭŜǎΩ  

ΨCŀǾƻǳǊƛǘŜ {ǘŀǘƛƻƴΩ ҈ ŀƎŜ 
is primarily driven by 

higher age group (30+) 

ΨCŀǾƻǳǊƛǘŜ {ǘŀǘƛƻƴΩ ҈ ŀƎŜ ƛǎ 
ǇǊƛƳŀǊƛƭȅ ŘǊƛǾŜƴ ōȅ ΨŦŜƳŀƭŜǎΩ 
ŀƴŘ ΨǎǘƻǊȅ ǘŜƭƭƛƴƎΩ ƭƛǎǘŜƴŜǊǎ 

b./ bŀǘƛƻƴŀƭ wŀŘƛƻΩ ŘƻƳƛƴŀǘŜǎ ǘƘŜ ŎŀǘŜƎƻǊȅ ōŜƛƴƎ ǘƘŜ Ƴƻǎǘ ŦǊŜǉǳŜƴǘƭȅ ƘŜŀǊŘ ǊŀŘƛƻ ǎǘŀǘƛƻƴΦ 
Lǘ ŀƭǎƻ ƛǎ ǘƘŜ ƭƛǎǘŜƴŜǊΩǎ ŦŀǾƻǳǊƛǘŜ ǎǘŀǘƛƻƴ ŦƻƭƭƻǿŜŘ ōȅ Ψb./ hǎƘƛǿŀƳōƻΩ ŀƴŘ ΨCǊŜǎƘ CaΩ 

Audience Research: Radio 



Favourite channel: Which of these is your favourite station? Or the station you listen most often?  
Reasons favourite channel: Why is '[Radio Station X]' your favourite station? Mention one thing that you like most about it. Sample Size: 184 

 
 
 
 
 
 

I understand better and 
relate more to their 

contents compared to 
other radio services. And 

above they are more 
informative and educative 

 
The fact that its in English, 
I like it for improving my 

English proficiency 
 

I like the professionalism 
of the presenters 

 
It keeps me updated every 

hour 

 
 
 
 
 
 

The music they play and 
the topics they bring up 

 
It's diversity 

 
LǘΩǎ vibrant and versatile 

 
Offers awesome music 
and updates me about 

the news 
 

Their morning show is 
always on point plus 

they support local music 

 
 
 
 
 
 

They give of an 
awesome vibe, love their 

morning show 
 

It inspires me 
 

I love the morning show 
from 6-9 am 

 
Their good morning 

newspapers wrap-up is 
just on point to not like 
it. The entire crew is just 

the definition of 
entertainment 

 
 
 
 
 
 

Oshiwambo is my first 
language. So I 

understand it very well. I 
love their programs 

 
Because of morning 
announcement and 
other educational 

programs 
 

Thursday night program 
by Maldini 

 
Because of the Sunday 
early morning spiritual 

section 
 
 
 

 
 
 
 
 
 
 

They play gospel on 
Sundays 

 
Their advertisements 

 
Shares current 

happenings and shares 
motivations 

 
Live presenters and good 
music been played that 

takes out my stress 
 

 
 
 
 
 
 

Latest music and news 
 

They just don't stick to 
local but international 

too plus I like the ǊƛŎƪ ŘΩǎ 
weekly countdown 

 
Because the play good 
music that feeds my 

soul. They don't do much 
talking but when they 
ŘƻΣ ƛǘΩǎ ǾŜǊȅ informative, 
entertaining and straight 

to the point 

 
 
 
 
 
 
 

They play really cool 
music 

 
Nice programs. Good 
music. Informative 

 
They always have 

interesting discussions 
 

It always talk about the 
current and relevant 

issue and it always give 
a hit on what is on the 

newspaper 

20% 
6% 

15% 
19% 

3% 
8% 

3% 

NBC National Radio Radio Energy Fresh FM NBC Oshiwambo Omulunga radio Radio Wave 99 FM 

Audience Research: Radio 

Which Radio Station is your favourite and why is it your favourite station 



Audience Research: Radio 

Which Radio Station is your favourite and why is it your favourite station 

 
 
 
 

It has education program. Its 
gives u strength to get up. 

Motivates u 
 

My native language and 
informative to my community 

 
Up to date programs, programs 
for all age groups and subject 
matter that deals with day to 

day issues 
 

The morning prayer and 
scripture reading and the 

informative programs that are 
hosted 

 
 
 
 
 
 

News content 
 

 
 
 
 
 
 

Because channel seven can 
uplift one's spirit, I love to listen 

to the word of god, and each 
time it help me grow in my 

Christian walk 

 
 
 
 

±ŜǊȅ ƛƴŦƻǊƳŀǘƛǾŜΣ ΨǎŜ Ƨƻǳ ǎŜΩ is 
creating the platform for the 
community to express their 

views 
 

Any news or message via NBC 
Afrikaans radio is always clear 

 
Diversity. They deal with stuff 

that people will think is for "old 
people" but they give people 

the opportunity to form part of 
the show. E.g. the "se jou se" 

program that Sharifa and 
Denver used to host, is just 

fantastic. They allow 
interaction between radio and 

listener. 

 
 
 
 
 

Topics of discussions are on 
point we get to interact 

 
Real issues are spoken there 

each day 
 

More news 
 

Entertainment 

6% 1% 1% 
4% 2% 

NBC Nama/Damara Kosmos Radio Channel 7 / Kanaal 7 NBC Afrikaans Radio KCR / Base FM 



Weekday 

7 AM ς  
8 AM 

8 AM ς  
9 AM 

9 AM ς  
10 AM 

10 AM ς  
11 AM 

11 AM ς  
12 PM 

12 PM ς  
1 PM 

1 PM ς  
2 PM 

2 PM ς  
3 PM 

3 PM ς  
4 PM 

Weekend 

Presence through 
the day: 

TV 

Social Media 

Radio 

Household Chores 

Represents the top activities performed on weekdays during the respective time slots while the television is on 

Represents the top activities performed on weekend during the respective time slots while the television is on 
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wŜǎǇƻƴŘŜƴǘǎΩ ǇǊŜǎŜƴŎŜ ǘƘǊƻǳƎƘ ǘƘŜ Řŀȅ ŀƴŘ ǘƘŜ ǘȅǇŜ ƻŦ ŀŎǘƛǾƛǘƛŜǎ ǇŜǊŦƻǊƳŜŘ ǿƘŜƴ ŀǘ ƘƻƳŜΦ  
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Represents Home Represents College/Work 

Represents Other Represents Travelling 

Audience Research: Radio 



Weekday 

4 PM ς  
5 PM 

5 PM ς 
6 PM 

6 PM ς 
7 PM 

7 PM ς 
8 PM 

8 PM ς 
9 PM 

9 PM ς 
10 PM 

10 PM ς 
11 PM 

11 PM ς 
Midnight 

Weekend 

wŜǎǇƻƴŘŜƴǘǎΩ ǇǊŜǎŜƴŎŜ ǘƘǊƻǳƎƘ ǘƘŜ Řŀȅ ŀƴŘ ǘƘŜ ǘȅǇŜ ƻŦ ŀŎǘƛǾƛǘƛŜǎ ǇŜǊŦƻǊƳŜŘ ǿƘŜƴ ŀǘ ƘƻƳŜΦ  

TV 

Social Media 

Radio 

Household Chores 
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Presence through 
the day: 

P
re

se
n
ce 

Represents the top activities performed on weekdays during the respective time slots while the television is on 

Represents the top activities performed on weekend during the respective time slots while the television is on 

Represents Home Represents College/Work 

Represents Other Represents Travelling 

Demographics Overview  



Radio Stations tuned in to and the type of programs listened to on WEEKDAYS (top 4 slots) 

7 AM ς 7:30 AM 

Time Slot Radio Station Programs 

7:30 AM ς 8 AM 

Audience Research: Radio 



Radio Stations tuned in to and the type of programs listened to on WEEKDAYS (top 4 slots) 

5 PM ς 5:30 PM 

Time Slot Radio Station Programs 

5:30 AM ς 6 PM 

Audience Research: Radio 



Audience Research: Desired Programs on 

Radio 



Respondent Profile ς TV Viewers 
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Total Sample : 752 completes 

Khomas Other Regions 

353 399 

(47%) (53%) 
271 278 203 

36% 37% 27% 

16-24 25-30 30+ 

414 338 
55% 45% 

Males Females 

47% 

22% 

17% 

11% 4% 

Time per week on TV 

More than 4
hours
3 ς 4 hours 

2 ς 3 hours 

1 ς 2 hours 

15% 

42% 

18% 

0% 

12% 9% 
1% 3% 

-10%

10%

30%

50%

NBC DTT DecoderDSTV Decoder GoTV Decoder NBC Analogue NBC DTT/DSTV
Decoder

NBC DTT/GoTV
Decoder

Mobile Device Desktop/Laptop

Mode of receiving TV Signal 

4% 

77% 

17% 
3% 

Number of TV sets 

None

One

Two

Three or more

90% 

10% 8% 1% 4% 1% 
0%

50%

100%

Own home via TV
set(s)

hǘƘŜǊ ǇŜǊǎƻƴΩǎ ƘƻƳŜ 
via TV set(s) 

Own home via
another device
(Computer/Cell

phone)

TV at Restaurant /
Coffee shop

TV at
Bar/Club/Shebeen

Other

Where do they watch TV? 

Audience Research: TV 



TV Channels viewed and the type of programs watched on WEEKDAYS (top 6 slots) 

7 PM ς 7:30 PM 

Time Slot TV Channels Programs 

7:30 PM ς 8 PM 

Audience Research: TV 



TV Channels viewed and the type of programs watched on WEEKDAYS (top 6 slots) 

Time Slot TV Channels Programs 

8 PM ς 8:30 PM 

8:30 PM ς 9 PM 

Audience Research: TV 



TV Channels viewed and the type of programs watched on WEEKDAYS (top 6 slots) 

Time Slot TV Channels Programs 

9 PM ς 9:30 PM 

9:30 PM ς 10 PM 

Audience Research: TV 


